
VENDOR SELECTION
GUIDE

A thoughtful approach to building your wedding team.
Designed to help Central PA couples choose vendors with more clarity and less overwhelm.

P a r t  O n e :  D e f i n e  W h a t  M a t te rs  M o s t
B e f o re  y o u  d i v e  i n t o  b u d g e t s ,  v e n u e s ,  a n d  c h e c k l i s t s ,  t a k e  a  m o m e n t  t o g e t h e r  t o  

d re a m .  Yo u r  w e d d i n g  i s  a b o u t  t h e  t w o  o f  y o u — w h a t  m a t t e r s  m o s t ?  T h i s  w o r k s h e e t  
h e l p s  y o u  d e f i n e  y o u r  p r i o r i t i e s  s o  e v e r y  d e c i s i o n  y o u  m a k e  s t a y s  t r u e  t o  y o u r  v i s i o n .

Vi s i o n  C h e ck - I n

When I picture our wedding day, the first thing I see is...

Partner A Partner B

What do I want to feel on our wedding day?

Partner A Partner B

What do I want our guests to feel on our wedding day?

Partner A Partner B
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P r i o r i t y  R a n k i n g
Ra n k  e a c h  w e d d i n g  e l e m e n t  f ro m  1  t o  1 0 .  1  re p re s e n t s  y o u r  

l o w e s t  p r i o r i t y  a n d  1 0  re p re s e n t  y o u r  h i g h e s t .

Wedding Element Partner A Rank Partner B Rank Our Final 
Priority

Venue/Location

Wedding Date

Photography

Videography

Food

Drinks

Music/Entertainment

Guest Experience

Ceremony/traditions

Decor

Flowers

Wedding Attire

Wedding Glam

Size of Guest List

Honeymoon

Transportation

Wedding Planner/Coordinator
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P r i o r i t y  R a n k i n g
U s e  t h i s  b l a n k  s h e e t  t o  ra n k  a d d i t i o n a l  w e d d i n g  e l e m e n t s

n o t  l i s t e d  o n  t h e  p re v i o u s  p a g e .

Wedding Element Partner A Rank Partner B Rank Our Final 
Priority
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Top  3  M u s t  H ave s
I f  n o t h i n g  e l s e ,  w e  wa n t  t o  m a k e  s u re  o u r  w e d d i n g  d a y s  i n c l u d e s . . .

Pa r t n e r  A

1.

2.

3.

Pa r t n e r  B

1.

2.

3.
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No n - Ne g o t i a b l e  v s .  N i ce - to - H ave
N o n - N e g o t i a b l e :  t o  b e  i n c l u d e d  o r  p ro t e c t e d  i n  b u d g e t

N i c e - t o - H a v e :  o n l y  i f  b u d g e t  a l l o w s

Pa r t n e r  A

Non-Negotiables Nice-to-Haves

Pa r t n e r  B

Non-Negotiables Nice-to-Haves

Signed: ____________________________________ & ____________________________________

Date: ____________________________________

Keep this worksheet nearby as you plan. It will help remind you throughout the decision-making process of what matters most.

Page 5



Q u e s t i o n s  to  As k  Yo u r  Ve n d o rs
T h e  r i g h t  q u e s t i o n s  c a n  h e l p  y o u  f e e l  m o re  c o n f i d e n t ,  a v o i d  s u r p r i s e s ,  a n d  c h o o s e  

v e n d o rs  t h a t  t r u l y  a l i g n  w i t h  y o u r  w e d d i n g  p r i o r i t i e s .

Q u e s t i o n s  t o  A s k  Ev e r y  Ve n d o r

What’s included in your pricing?

What does communication look like during 

planning?

What happens if an emergency comes up?

Are travel fees included?

What is the payment schedule?

How far in advance should we book?

What makes your approach different?

Q u e s t i o n s  t o  A s k  t h e  Ve n u e Q u e s t i o n s  t o  A s k  t h e  P h o t o g ra p h e r

What’s included with the rental?

Is there a rain plan?

Are there vendor restrictions?

How early can vendors arrive?

How would you describe your shooting style?

How long is your turnaround time?

Do you help build timelines?

Do you bring backup equipment?

Q u e s t i o n s  t o  A s k  H a i r  +  M a k e u p Q u e s t i o n s  t o  A s k  DJ  /  
E n t e r t a i n m e n t

Is a trial included?

Do you travel onsite?

How many services can be completed in the 

timeline?

What products do you use for longevity?

How do you keep the dance floor engaged?

Can we customize playlists?

Do you act as an MC?

What equipment is included?
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P a r t  T w o :  C h o o s i n g  Y o u r  W e d d i n g  V e n d o r s

N o w  t h a t  y o u ’ v e  i d e n t i f i e d  w h a t  m a t t e r s  m o s t ,  u s e  t h e  n e x t  p a g e s  a s  y o u  e x p l o r e  t h e  F i r e f l y  B r i d e s
V e n d o r  D i r e c t o r y .  T h e s e  w o r k s h e e t s  a r e  d e s i g n e d  t o  h e l p  y o u  c o m p a r e  v e n d o r s ,  o r g a n i z e  y o u r

t h o u g h t s  a n d  m a k e  c o n f i d e n t  d e c i s i o n s  w h i l e  c h o o s i n g  y o u r  w e d d i n g  t e a m .

Vendor Starting Price What’s Included Style/Vibe Favorite Thing Questions / Concerns
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Vendor Starting Price What’s Included Style/Vibe Favorite Thing Questions / Concerns
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Vendor Starting Price What’s Included Style/Vibe Favorite Thing Questions / Concerns

Page 9



G u t  C h e ck
B e fo re  Yo u  B o o k . . .

We d d i n g  p l a n n i n g  c a n  q u i c k l y  b e c o m e  o v e r w h e l m i n g  w h e n  y o u ’ re  c o m p a r i n g  
p r i c i n g ,  p a c k a g e s ,  a n d  o p i n i o n s .  B e f o re  m o v i n g  f o r wa rd  w i t h  y o u r  b o o k i n g s ,  t a k e  

a  m o m e n t  t o  p a u s e  a n d  re f l e c t  o n  w h a t  t r u l y  m a t t e rs  t o  y o u  b o t h .

Which vendors have made us feel the most comfortable and understood?

_____________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________

Which vendors align most closely with our priorities and vision?

_____________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________

Which conversations left us feeling excited instead of overwhelmed?

_____________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________

Are we making decisions based on what genuinely matters to us, or outside pressure?

_____________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________

Which vendors can we truly picture being part of our wedding day?

_____________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________

The right wedding team is not always the trendiest, cheapest, or most followed. The best fit is often the one 

that feels most aligned with your vision, priorities, and experience.
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Re a d y  to  B u i l d  Yo u r  We d d i n g  Te a m ?
Yo u ’ v e  a l re a d y  d o n e  t h e  h a rd  p a r t ,  i d e n t i f y i n g  w h a t  m a t t e rs  m o s t  t o  

y o u .  N o w  i t ’ s  t i m e  t o  f i n d  v e n d o rs  w h o  a l i g n  w i t h  y o u r  v i s i o n ,  
p r i o r i t i e s ,  a n d  w e d d i n g  d a y  ex p e r i e n c e .

E x p l o re  t r u s t e d  C e n t ra l  P e n n s y l va n i a  w e d d i n g  v e n d o rs  i n s i d e  t h e  
F i re f l y  B r i d e s  Ve n d o r  D i re c t o r y.

fireflybrides.com

Thoughtfully designed for Central Pennsylvania couples by 
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